DAFTAR PUSTAKA

Aaker, D. A. (1991). Capitalizing on The Value of a Brand Name. In Managing
Brand Equity. New Yorks Free Press.

Agam, D. N. L. A. (2017). The Impact of Viral Marketing Through Instagram.
Journal of Business Management, 4(September), 7.

Atmoko, B. D. (2012). Instagram Handbook. Media Kita.

BILGIN, Y. (2018). the Effect of Social Media Marketing Activities on Brand
Awareness, Brand Image and Brand Loyalty. Business & Management
Studies: An International Journal, 6(1), 128-148.
https://doi.org/10.15295/bmij.v6il.229

Butsi, F. I. (2019). Konstruktivismus. MEMAHAMI PENDEKATAN POSITIVIS,
KONSTRUKTIVIS DAN KRITIS DALAM METODE PENELITIAN
KOMUNIKASI, 2(1), 421-427.
https://doi.org/10.7767/boehlau.9783205790099.421

Cookson, M. D., & Stirk, P. M. R. (2019). Penelitian Kuantitatif Coffeashop
Unyil Coffea. 13, 39-58.

Decker, A., Decker, A., Decker, A., & Decker, A. (2013). International peer-
reviewed academic journals call for papers , “ Electronic Banking Problems
and Opportunities : The Sudanese. June.

Drs. Tjetjep Samsuri, M. P. (2003). Kajian Teori , Kerangka Konsep Dan
Hipotesis dalam Penelitian. KAJIAN TEORI, KERANGKA KONSEP DAN
HIPOTESIS DALAM PENELITI AN, 1-7.
http://repository.unp.ac.id/1656/1/TJEJEP SAMSURI_209_03.pdf

Dumatri, A. C. A., & Indarwati, T. A. (2021). Pengaruh Viral Marketing dan
Brand Awareness terhadap Niat Beli pada Burger King Indonesia. Jurnal
Ilmu Manajemen, 9(2), 478. https://doi.org/10.26740/jim.vOn2.p478-488

Indika, D. R., & Jovita, C. (2017). Media Sosial Instagram Sebagai Sarana
Promosi Untuk Meningkatkan Minat Beli Konsumen. Jurnal Bisnis Terapan,
1(01), 25-32. https://doi.org/10.24123/jbt.v1i01.296

Istiani, N., & Islamy, A. (2020). Fikih Media Sosial Di Indonesia. Asy Syar’lyyah:
Jurnal Ilmu Syari’Ah Dan Perbankan Islam, 5(2), 202-225.
https://doi.org/10.32923/asy.v5i2.1586

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of Social Media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Khatib, F. (2016). The Impact of Social Media Characteristics on Purchase
Decision Empirical Study of Saudi Customers in Aseer Region. International
Journal of Business and Social Science, 7(4), 41-50.

Kim, A. J., & Ko, E. (2012). Do social media marketing activities enhance
customer equity? An empirical study of luxury fashion brand. Journal of
Business Research, 65(10), 1480-1486.
https://doi.org/10.1016/j.jbusres.2011.10.014



Kotler, P., & Keller, K. L. (2016). Marketing Management Global Edition (\Vol.
15E). https://doi.org/10.1080/08911760903022556

Kriyantono, R. (2006). Teknik Praktis Riset Komunikasi. Kencana Prenada Media
Group.

Kriyantono, R. (2014). Teknik Praktis Riset Komunikasi. Kencana Prenada Media
Group.

Kusumasasti, I., & Djumilah Hadiwidjojo, A. (2017). Pengaruh Kualitas Produk
Dan Layanan Terhadap Loyalitas Pelanggan Coffee Shop. Ekonomi Bisnis,
22(2), 123-129. http://journal2.um.ac.id/index.php/ekobis/article/view/2364

Levin, A,, Levin, I., & Weller, J. (2005). A multi-attribute analysis of preferences
for online and offline shopping: differences across products, consumers, and
shopping stages. Journal of Electronic Commerce Research, 6(4), 281-290.

Nasrullah, R. (2015). Media Sosial (Simbiosa Rekatama Media (ed.)).

Nikmatur, R. (2017). Proses Penelitian, Masalah, Variabel dan Paradigma
Penelitian. Jurnal Hikmah, 14(1), 63.

Ompusunggu, M. P., & Djahawir, A. H. (2014). . Gaya Hidup dan Fenomena
Perilaku Konsumen pada Warung Kopi di Malang. Jurnal Aplikasi
Manajemen, 12(2), 188-196.

Puntoadi, D. (2011). No Title. Gramedia Pustaka Utama.

Puspitarini, D. S., & Nuraeni, R. (2019). Pemanfaatan Media Sosial Sebagai
Media Promosi (Studi Deskriptif pada Happy Go Lucky House). Jurnal
Common, 3(1), 71-80. https://doi.org/10.34010/COMMON.V311.1950

Semuel, H., & Setiawan, K. Y. (2018). Promosi Melalui Sosial Media, Brand
Awareness, Purchase Intention Pada Produk Sepatu Olahraga. Jurnal
Manajemen Pemasaran, 12(1), 47-52.
https://doi.org/10.9744/pemasaran.12.1.47

Setiawan, H. K. I. (2014). WOW Marketing. Gramedia Pustaka Utama.
https://openlibrary.telkomuniversity.ac.id/pustaka/100941/wow-
marketing.html

Solomon, P., & Salfi, J. (2011). Evaluation of an interprofessional education
communication skills initiative. Education for Health: Change in Learning
and Practice, 24(2), 1-10.

Sugiyono. (2014). Metode Penelitian Kuantitatif, Kualitatif dan R & D. Alfabeta.

Sugiyono, D. (2013). Metode penelitian pendidikan pendekatan kuantitatif,
kualitatif dan R\&D. Alfabeta.

Syarifudin, A. (2020). No PERAN SOCIAL MEDIA TERHADAP
ORGANIZATIONAL PERFORMANCE DAN ENTREPRENEURIAL
ORIENTATION PADA BISNIS COFFEE SHOP DI JAKARTA BARAT Title.
2507 (February), 1-9.

Untari, D., & Fajariana, D. E. (2018). Strategi Pemasaran Melalui Media Sosial
Instagram (Studi Deskriptif Pada Akun @Subur_Batik). Widya Cipta, 2(2),



271-278. http://ejournal.bsi.ac.id/ejurnal/index.php/widyacipta

Vanharanta, H., Kantola, J., & Seikola, S. (2015). Customers’ Conscious
Experience in a Coffee Shop. Procedia Manufacturing, 3(Ahfe), 618-625.
https://doi.org/10.1016/j.promfg.2015.07.283

Yumelda Sari & Ummanah. (2022). Pelatihan Literasi Menulis di Media Massa
Itu Mudah. Pengabdian Masyarakat, 8(5), 314-318.
https://doi.org/https://doi.org/10.47007/abd.v8i05.5509



